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    You've Written Your Book. Now What?

Here at Self Published Author.com, we offer tools, advice, and resources to help you through the publishing process. Bowker is the official ISBN agency in the US and Australia. We're excited about authors taking the publishing process into their own hands, and we're here to help however you need it. At Self Published Author.com, we

	offer industry advice and perspective, giving you an inside scoop on the business
	explore marketing tools
	refer you to partners who can help
	list events specifically for self-published authors

Welcome! Let's get started!

  


  
  





  
      
  
  
    

                

        
  
  
  
      
  
    





      
    What’s an LCCN, ISBN & CRN? And Which Is a Must Have for Copyright Protection? 
    
        
      	  by Digi-Rights 
Bowker | Tue Mar 19, 2024
    

  

  
 
     
    CopyrightTips from experts* at CopyrightsNow.com

All three numbers are very different… and serve different purposes. But only CRN (Copyright Registration) provides for copyright protection and enforcement for your book and creative works! 

What is LCCN? 

A Library of Congress Control Number (LCCN) is a unique identification number that the Library of Congress assigns to the catalog record created for each book in its cataloged collections. 

An LCCN is NOT the same as a copyright registration and does not provide copyright protection even though both are filed with the Library of Congress. An LCCN differs from an ISBN in that an ISBN is assigned to each edition and format of your book while the LCCN is assigned to the work itself. You can only register printed books (not e-books) for LCCN and only before they are published. 



Inside Publishing
Rights


  


 	
	Read more about What’s an LCCN, ISBN & CRN? And Which Is a Must Have for Copyright Protection? 


    







  

  
    





      
    Sell More Books By Building Your Personal Brand
    
        
      	  by Brian Jud 
Bowker | Tue Mar 12, 2024
    

  

  
 
     
    
Think of the top brands in any category. What do they all have in common? They create a clearly identified personality that distinguishes them from competitive products or services so that their brand promise can be easily communicated and understood. 

You need to do the same thing and create a personal brand that distinguishes you from your competitors and persuades others to recognize your value. This will help your target readers understand why they should purchase your content instead of a competitor’s book next to yours on the shelf. It may also make it more likely you will succeed when you approach a publisher, distributor, business buyer, print editor or a TV or radio producer. 
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	Read more about Sell More Books By Building Your Personal Brand


    







  

  
    





      
    How to Sell More Books to Any Buyer
    
        
      	  by Brian Jud 
Bowker | Tue Mar 5, 2024
    

  

  
 
     
    
People are different. That may sound like an unnecessary understatement, but it was never more true than when selling your books. Each sales situation is unique, and every buyer you approach will have a distinctive personality. You must adapt your strategy to each environment much like chameleons do to help them blend in with their habitats. 

Each distributor, retail-store manager, or buyers at businesses, associations or schools will act in a manner consistent with their individual personality. After years of experience selling books and other products, I’ve found there are several categories of buyers who are more difficult with which to work. Here are descriptions of those I have run across most frequently and some tips for dealing with them.
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	Read more about How to Sell More Books to Any Buyer


    







  

  
    





      
    Ten Tips for Successful Sales Presentations
    
        
      	  by Brian Jud 
Bowker | Tue Feb 27, 2024
    

  

  
 
     
    When making a presentation to sell a large quantity of books, many publishers create PowerPoint slides with many colorful charts and graphs. But data itself does not convince people to buy. It’s the interpretation of data and its application to the needs of each buyer that make the sale. When preparing your presentation, first think about what you are presenting – ideas or data. Then consider your purpose: Do you want to inform, persuade or explore? The answers will suggest what tools and resources you need for each presentation. Here are Ten Tips for Preparing a Visual Sales Presentation.

 

1. Do not automatically convert a spreadsheet into a chart. That only visualizes data. It doesn’t communicate your idea. 

 

2. During the preparation stage, design skills are less important than idea generation. Remember that form follows function.
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	Read more about Ten Tips for Successful Sales Presentations


    







  



  
  
  
  
  
  

  


  
  



    

    
      


  
      
  
  
    
	Obtain ISBNs (click here!)
	Convert your file to ebook (click here!)
	Acquire a bar code (click here!)
	Increase discovery (click here!)
	Purchase a QR code (click here!)
	Register your copyright (click here!)
	Find out who you write like (click here!)
	Promote your book online (click here!)
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